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PROPAGANDA VIZUALA SI INCURSIUNE TEORETICA

iN STUDIUL CINEMATOGRAFIEI

Sorin SCLEARUC
Universitatea de Stat din Moldova

Scopul articolului respectiv este de a scoate in evidentd unele aspecte teoretice cu privire la propaganda vizuala, felul
cum aceasta este folosita in produsele media si cum in cele din urma aceasta a determinat o noua directie in stiintele uma-
niste — studiile cinema. in cele ce urmeaza intentionim si analizim, prin prisma lucrarilor de specialitate, de ce imaginea
influenteaza atat de mult perceptia umana si cum propaganda vizuala este utilizata in televiziune si film. Avand in vedere
amploarea acestui fenomen in era televiziunii, vom trece in revista si aparitia studiilor cinema, al caror obiect de studii
sunt produsele cinematografice, scopul cdrora nu este nimic altceva decat de a transmite un anumit mesaj si de a influenta
spectatorul lor.
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VISUAL PROPAGANDA AND THEORETICAL INCURSION IN CINEMATOGRAPHY STUDIES

The purpose of that article is to highlight some theoretical aspects regarding visual propaganda, how it is used in
media products and how it ultimately determined a new direction in the humanities — cinema studies. In what follows,
we intend, through the lens of specialized works, to analyze why the image influences human perception so much and
how visual propaganda is used in television and film. Considering the extent of this phenomenon in the age of television,
we will also review the emergence of cinema studies, the object of studies of which are cinematographic products, the
purpose of which is nothing other than to convey a certain message and to influence its viewer.
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